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Digital Designer specializing in responsive web, e-commerce, and scalable brand systems.

INTRODUCTION
I turn complex products and information into digital experiences that are easy to understand, trust, and
use. My work spans responsive websites, e-commerce, integrated campaigns, and brand systems across
automotive, real estate, agency, and small-business environments.

I own projects from information architecture and art direction through content, CMS implementation,
SEO, accessibility, QA, and launch. Today, I work at FASS Diesel Fuel Systems, translating technical
products into customer-facing web and marketing experiences. Earlier, I increased McMichael Realty’s
social engagement by 2,000% in one month and built an independent audience of 120,000+ followers.
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2020 - 2022

Responsive Web Design
UX/UI & Information Architecture
E-commerce & CMS Management
Brand Systems & Campaign Design
SEO, Accessibility & Web QA
Analytics-Informed Optimization

School of the Art Institute of Chicago
Marketing and Graphic Design Coursework

Adobe Photoshop
Adobe Illustrator
Adobe InDesign
Adobe Lightroom
Adobe Premiere Pro
Adobe Acrobat



WHATWHAT      II      DODO

I approach every brief as a system: define the audience and objective, reduce the message to what matters, establish the visual direction, and build
what is needed to ship it. Depending on the problem, that may mean UX, art direction, content hierarchy, brand standards, photography, motion, or
AI-assisted production.

I make design decisions I can explain, collaborate comfortably across disciplines, and build systems other people can use. The result is work that
stays distinctive and consistent across web, e-commerce, campaigns, print, and content, without losing sight of the user or the business goal.
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WEB



XXIXXI    CENTURYCENTURY    MARTIALMARTIAL    ARTSARTS    LLCLLC

Website Strategy • UX/UI • Responsive Design

The challenge was turning 32 years of coaching experience into a site a first-time
visitor could understand in seconds. I organized six programs, schedules, credentials,
FAQs, and contact paths into a mobile-first Wix Studio experience. Focused art
direction, responsive layouts, accessibility, foundational SEO, and direct calls to action
establish credibility and make the next step obvious.



FASSFASS    SOLUTIONSSOLUTIONS

Web Design • E-Commerce • CMS Management

Diesel-performance products demand technical accuracy, but customers still need to
find the right information quickly. At FASS, I design and maintain mobile-first web and
e-commerce content in WebAct CMS and Midway Plus for a site where mobile
accounts for 74% of traffic. I turn specifications, fitment, benefits, and supporting
media into responsive page structures and optimized WebP assets, carrying updates
through CMS implementation, SEO support, accessibility checks, and final QA.



Editorial Web Design • UX/UI • Interactive Design

A content-rich editorial platform needs a strong point of view without making readers
work to find stories. I redesigned this faith-based football platform in Wix Studio as a
mobile-first experience for women in sports, athletes, coaches, and industry
professionals. Topic-led architecture, responsive article layouts, simplified navigation,
and clear newsletter and membership paths make the content easier to explore, while
a premium black-and-purple system and interactive 3D football elements give the
brand a distinctive editorial voice.

KEYKEY    THETHE    BALLBALL
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DIGITALDIGITAL

CAMPAIGNCAMPAIGN      KEYKEY      VISUALSVISUALS

A key visual should communicate the campaign before the copy does. These independent studies translate
brand positioning into distinct visual directions through typography, imagery, color, and composition, creating
flexible systems that extend across web, social, email, display, and print.



SOCIALSOCIAL

ADAD    POSTSPOSTS

Technical products lose attention when every post explains
too much. I built two modular FASS campaign systems
focused on one message at a time, using concise copy, strong
hierarchy, product compositing, and consistent art direction
across placements.



EMAILEMAIL

NEWSLETTERSNEWSLETTERS

I design lifecycle, launch, SaaS, editorial, and promotional
emails with clear hierarchy, scannable messaging, focused
CTAs, and flexible layouts built for engagement and reuse.



ADVERTISINGADVERTISING

DIGITALDIGITAL      ADSADS

These three concept campaigns show how I
extend an established identity without
diluting it. I define the campaign idea, key
visual, typography, message hierarchy, color, 
and layout rules, then adapt the system for social, display, and
promotional placements. The result is advertising that remains
recognizable at a glance while giving each brand a distinct point of view.
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IDENTITYIDENTITY

LOGOSLOGOS



IDENTITYIDENTITY

COLORCOLOR      PALETTESPALETTES      //      PRODUCTPRODUCT      MOCKUPSMOCKUPS

Summit Ridge needed to feel rugged without
becoming generic. The identity pairs a custom SR
monogram with a structural roofline and a high-
contrast orange, black, and white palette built for
visibility. Applications across signage, machinery,
tools, and apparel test the mark at different scales
and show how the system holds together in
demanding physical environments.



IDENTITYIDENTITY

COLORCOLOR      PALETTESPALETTES      //      PRODUCTPRODUCT      MOCKUPSMOCKUPS

Raven Motors takes a more refined approach: a
custom R integrated into a vehicle silhouette and
supported by a bold green, black, and white
palette. I tested the mark where automotive
brands live; badges, engine components, wheel
center caps, leather details, and apparel, to
balance premium character with the precision
required for small, material-driven applications.



IDENTITYIDENTITY

COLORCOLOR      PALETTESPALETTES      //      PRODUCTPRODUCT      MOCKUPSMOCKUPS

Forge Fitness is built around energy, not visual
noise. A simplified performance mark
communicates strength and forward motion, while
scale, repetition, and high-contrast application
give the system authority in physical spaces.
Signage, training equipment, apparel, mats, and
interiors show how one identity can shape an
entire member experience.



SYSTEMSSYSTEMS

BRANDBRAND      GUIDELINESGUIDELINES    //    VISUALVISUAL      ELEMENTSELEMENTS

A logo is only useful when other people can apply it correctly. These independent studies turn identity
concepts into working systems by defining logo behavior, typography, color, spacing, imagery, and

supporting graphic elements. Guidelines and reusable elements create enough structure for
consistency while leaving room for each brand to grow across digital and print.



TYPOGRAPHYTYPOGRAPHY

TYPOGRAPHYTYPOGRAPHY
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EDITORIALEDITORIAL

MAGAZINESMAGAZINES      //      BROCHURESBROCHURES

Print has to work at its physical
scale, not just on a monitor. At
FASS, I translate dense diesel
information and campaign
goals into editorial publications,
sales collateral, package
inserts, apparel, billboards,
banners, and event displays.
Each piece is designed for its
real-world context; audience,
format, viewing distance,
hierarchy, image resolution,
bleeds, and vendor
requirements, so the final work
is readable, brand-consistent,
and production-ready. The
result is print that supports
product education, sales,
events, and campaign visibility
while maintaining a cohesive
visual system across every
format.



ENVIRONMENTALENVIRONMENTAL

BILLBOARDSBILLBOARDS      //      BANNERSBANNERS      //      FLAGSFLAGS



FLYERSFLYERS      //      CARDSCARDS      //      PACKAGEPACKAGE      SLIPSSLIPS      //      SHIRTSSHIRTS

COLLATERALCOLLATERAL
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COMMERCIALCOMMERCIAL      PHOTOGRAPHYPHOTOGRAPHY      //      PHOTOPHOTO      EDITINGEDITING

PHOTOGRAPHYPHOTOGRAPHY
Photography is part of the design
system, not a finishing step. I
capture product, real estate, and
aerial imagery with DSLR
cameras and FAA-certified drone
operation, then refine it in
Photoshop and Lightroom
through retouching, compositing,
and optimization. Each image is
prepared for e-commerce, web,
social, campaign, or print use.



VIDEOVIDEO      PRODUCTIONPRODUCTION      //      VIDEOVIDEO      EDITINGEDITING

VIDEOGRAPHYVIDEOGRAPHY

Video earns attention through structure, not effects. I take projects from concept, scripting, and shot planning through professional camera and
FAA-certified drone capture, editing, and final delivery in Adobe Premiere Pro and CapCut Pro. Composition, pacing, color grading, audio editing,
typography, transitions, and motion graphics turn product demonstrations, campaigns, and brand stories into focused visual narratives. I approach
every project with the final platform in mind, balancing storytelling with brand consistency and audience attention. Planning for reuse from the start
allows each concept to adapt into channel-specific runtimes, aspect ratios, cutdowns, and exports without weakening the core idea.



An AI-directed study extending one STRIDE product
reference into performance and editorial campaign
imagery.

ROLE
Creative Direction • Prompt Development • Iteration •
Campaign Design

PROCESS
Reference → Generate → Refine → Deliver

PROMPT CONTROL
“Preserve the product and branding; vary only composition,
lighting, environment, and mood.” - (extremely summarized)

OUTPUTS
Product Reference • Key Visual • Editorial Campaign

TOOL
Nano Banana Pro | 3:4 / 4k
Independent concept. Direction, prompting, selection, and
layout by Makenna Lewison. AI-generated imagery.

PRODUCTPRODUCT        VISUALIZATIONVISUALIZATION

Refrence
Image

AIAI
STRIDE / Gnerative Campaign System



THANKTHANK

YOU
mlewis11@saic.edumlewis11@saic.edu                                  (573) 587-6229(573) 587-6229
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