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INTRODUCTION

Digital Designer specializing in responsive web, e-commerce, and scalable brand systems.

| turn complex products and information into digital experiences that are easy to understand, trust, and .
use. My work spans responsive websites, e-commerce, integrated campaigns, and brand systems across N
automotive, real estate, agency, and small-business environments. 4

| own projects from information architecture and art direction through content, CMS implementation,
SEO, accessibility, QA, and launch. Today, | work at FASS Diesel Fuel Systems, translating technical
products into customer-facing web and marketing experiences. Earlier, | increased McMichael Realty’s
social engagement by 2,000% in one month and built an independent audience of 120,000+ followers.
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Adobe Photoshop m m
Adobe Illustrator

Adobe InDesign m L
Adobe Lightroom

Responsive Web Design

UX/Ul & Information Architecture i DM@ATD@N

E-commerce & CMS Management

o e Brand Systems & Campaign Design 2020 -2022
e Adobe Premiere Pro e SEO, Accessibility & Web QA School of the Art Institute of Chicago
e Adobe Acrobat e Analytics-Informed Optimization Marketing and Graphic Design Coursework
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| approach every brief as a system: define the audience and objective, reduce the message to what matters, establish the visual direction, and build
what is needed to ship it. Depending on the problem, that may mean UX, art direction, content hierarchy, brand standards, photography, motion, or

Al-assisted production.

| make design decisions | can explain, collaborate comfortably across disciplines, and build systems other people can use. The result is work that
stays distinctive and consistent across web, e-commerce, campaigns, print, and content, without losing sight of the user or the business goal.
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WHY TRAIN?
Because Real Violence Doesn't Follow Rules.

Self-defense is more than learning how to throw a punch. Training prepares you to recognize threats, react under
pressure, protect yourself and others, and make decisions when situations don't go as planned.
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TRAIN FOR WHAT HAPPENS NEXT

Bract: g i
ractical self-defense and combat training built for situations that are unpredictable

START TRAINING =

TRAIN FOR WHAT HAPPENS NEXT

Practical self-defense and combat training
built for situations that are unpredictable. |
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PRIVATE LESSONS AVAILABLE

e individualized instruction? Private training is available for students looking to focus on specific techniques,
L
Improve weaknesses or progress at their own pace, AT

ASK ABOUT PRIVATE LESSONS
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Website Strategy * UX/UI - Responsive Design

The challenge was turning 32 years of coaching experience into a site a first-time
visitor could understand in seconds. | organized six programs, schedules, credentials,
FAQs, and contact paths into a mobile-first Wix Studio experience. Focused art
direction, responsive layouts, accessibility, foundational SEO, and direct calls to action
establish credibility and make the next step obvious.

Classes
Schedule
XXI Century Martial ArtsLLC
About
(636) 2717006 Home Facebook
g About Inis ta gram
’ t 600 E Osage St, Pacific, MO Contact
) ' i 63065 FAQs
Contact

CENTURY

02026 by 215t Cantury Martial Arts LLC
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WE DON'T
SOURCE IT.
WE BUILD .

am 2500/3500 and Ford Super Duty

- SHOP FASS FABRICATION = SHOP TRALTION BARS
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Web Design * E-Commerce * CMS Management

Diesel-performance products demand technical accuracy, but customers still need to
find the right information quickly. At FASS, | design and maintain mobile-first web and
e-commerce content in WebAct CMS and Midway Plus for a site where mobile
accounts for 74% of traffic. | turn specifications, fitment, benefits, and supporting
media into responsive page structures and optimized WebP assets, carrying updates
through CMS implementation, SEO support, accessibility checks, and final QA.
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Key The Ballis a sports performance and leadership platform focused on empowering female
athletes and coaches. Founded by Ashley Cornwell (Head of Coaching Development for the
WNFC), it offers specialized mentorship, mental training, and resources te help women thrive in
competitive sports.
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A content-rich editorial platform needs a strong point of view without making readers
work to find stories. | redesigned this faith-based football platform in Wix Studio as a
mobile-first experience for women in sports, athletes, coaches, and industry
professionals. Topic-led architecture, responsive article layouts, simplified navigation,
and clear newsletter and membership paths make the content easier to explore, while

a premium black-and-purple system and interactive 3D football elements give the
brand a distinctive editorial voice. '

Editorial Web Design « UX/UI « Interactive Design
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A key visual should communicate the campaign before the copy does. These independent studies translate
BDIGHAs

brand positioning into distinct visual directions through typography, imagery, color, and composition, creating
flexible systems that extend across web, social, email, display, and print.

LUXURY INTERIOR DESIGN

We create timeless interiors
rooted inwarmth, balance. and
intentional detail. Each space is
designed to feel elevated,
functional, and deeply personal.

REFINED = CALM + CURATED
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THE MAKER

Artful Stays for Modern Romantics
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Color Palette
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CONSERVATORY GREEN CAMDLELIGHT CREAM ANTIQUE BRASS
B344D37 RESDDCY HBOBDAF

Moodboard Inspiration

MAISON VARELLE
jﬁ Ged, /y @ ,)/ cgasice

Aa % Aa

Primary Serif Accent Script Body Sans
Elegant headlines Befined signasure Clean modern type
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il B CONNECT. i STAY CONNECTED.
STAY CONNECTED. REAL TIME OPTIONAL WIRELESS

MONITORING GAUGE CONNECTION

COMPETI !I ON SERIES

SUNT  COMPETITION

= MORE FUEL. = -
MORE GPH. -

ToTH CONTRL

COMPETITION SERIES

Technical products lose attention when every post explains
too much. | built two modular FASS campaigh systems
focused on one message at a time, using concise copy, strong

hierarchy, product compositing, and consistent art direction
across placements.
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BETTER BURGERS
A BRIGHTER DAY

BURGERS & TOTS & PEOPLE
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L BURGER PEOPLE

REAL INGREDIENTS. ; r CLEKN WHITE ——
SERIOUSLY GOOD BURGERS. . -
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GREAT FOOD. '4: & aRgoLL A GOOD
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| THE LINEUP ———

DDUBI.E MAHI’IH MUSTARD CRISPY
SHI&SH PL‘ITI.TI‘] ROLL PIEKLES EDGES

. BURGER

BURGERS FOR
REAL LIFE

These three concept campaighs show how |
extend an established identity without
diluting it. | define the campaign idea, key

visual, typography, message hierarchy, color,
and layout rules, then adapt the system for social, display, and

promotional placements. The result is advertising that remains
recognizable at a glance while giving each brand a distinct point of view.
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Summit Ridge needed to feel rugged without
becoming generic. The identity pairs a custom SR
monogram with a structural roofline and a high-
contrast orange, black, and white palette built for
visibility. Applications across signage, machinery,
tools, and apparel test the mark at different scales
and show how the system holds together in
demanding physical environments.
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Raven Motors takes a more refined approach: a
custom R integrated into a vehicle silhouette and
supported by a bold green, black, and white
palette. | tested the mark where automotive
brands live; badges, engine components, wheel
center caps, leather details, and apparel, to
balance premium character with the precision
required for small, material-driven applications.
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Forge Fitness is built around energy, not visual
noise. A simplified performance mark
communicates strength and forward motion, while
scale, repetition, and high-contrast application
give the system authority in physical spaces.
Signage, training equipment, apparel, mats, and
interiors show how one identity can shape an
entire member experience.




@ @TEM@ A logo is only useful when other people can apply it correctly. These independent studies turn identity
concepts into working systems by defining logo behavior, typography, color, spacing, imagery, and

supporting graphic elements. Guidelines and reusable elements create enough structure for
consistency while leaving room for each brand to grow across digital and print.

BRAND GUIDELINES

~ ROYAL SPICE 0 STRIDE — o cvoeuines

SIMPLE BRAND GUIDELINES
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MOVE
FURTHER.

Engineered for speed
Designed for evaryday
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Print has to work at its physical
scale, not just on a monitor. At
FASS, | translate dense diesel

information and  campaign B W BT W(( =) === = [E8S [ie
goals into editorial publications, ' L As R = o / —Z ) R/?Lf e

sales  collateral, package
inserts, apparel, billboards,
banners, and event displays. FS S e _ —E TS SR
Each piece is designed for its .2 "’""m;m“ e g ﬁw,,,wrm :wmy ==
real-world context; audience, k. ' - s 43 -
format, viewing  distance,
hierarchy, image resolution,
bleeds, and vendor
requirements, so the final work
is readable, brand-consistent,
and production-ready. The
result i1s print that supports
product  education, sales,
events, and campaign visibility
while maintaining a cohesive
visual system across every
format.
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Photography is part of the design
system, not a finishing step. |
capture product, real estate, and £
aerial imagery with DSLR}|
cameras and FAA-certified drone
operation, then refine it in
Photoshop and Lightroom
through retouching, compositing, |
and optimization. Each image is
prepared for e-commerce, web,
social, campaign, or print use.
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Video earns attention through structure, not effects. | take projects from concept, scripting, and shot planning through professional camera and
FAA-certified drone capture, editing, and final delivery in Adobe Premiere Pro and CapCut Pro. Composition, pacing, color grading, audio editing,
typography, transitions, and motion graphics turn product demonstrations, campaigns, and brand stories into focused visual narratives. | approach
every project with the final platform in mind, balancing storytelling with brand consistency and audience attention. Planning for reuse from the start
allows each concept to adapt into channel-specific runtimes, aspect ratios, cutdowns, and exports without weakening the core idea.
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STRIDE / Gnerative Campaign System

An Al-directed study extending one STRIDE product ST RRPIDE

reference into performance and editorial campaign

Imagery.

ROLE & r
Creative Direction « Prompt Development - Iteration - > B
Campaign Design |
PROCESS

Reference — Generate — Refine — Deliver

PROMPT CONTROL
“Preserve the product and branding; vary only composition,
lighting, environment, and mood.” - (extremely summarized)

OUTPUTS
Product Reference * Key Visual ¢ Editorial Campaign

TOOL

Nano Banana Pro | 3:4 / 4k

Independent concept. Direction, prompting, selection, and
layout by Makenna Lewison. Al-generated imagery.

FREEUCT VISUAL
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